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VIRAL CONTENT
To put it very simply, when a content gets shared by a lot
of people, it is said to have gone viral. The examples of
such forms of content are many. Every so often, a piece of
content goes viral.

The viral content is contagious, just like a real life virus
and it gets shared among people.
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THE FORMULA
It is the dream of every marketer to come up with the
content that goes viral every now and then. Jonah
Berger, has done extensive research and he seems to
have found the formula behind viral content. To help
marketers in general and content marketers in particular
to have a sense of how to devise share-worthy content,
Jonah Begrer published his book "Contagious".
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STEPPS FRAMEWORK
The framework that Jonah Berger came up with is STEPPS.
Each letter in this framework stands for a characteristic of
viral content.

S ocial currency
Trigger
E motion
Practical value
Public
S tory
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SOCIAL CURRENCY
Some people share some content to seem higher class,
more intellectual, more affluent,kinder or to sum it up all
better to their friends and community.
Examples include when some people share posts from
WHO to seem more caring or share contents from
Harvard Business Review to seem more intellectual or
share the latest news about luxury brands to seem more
affluent in their circle of friends and followers.

The person is telling his
circle, look at me, I am
reading Harvard Business
Review, so I am more
intellectual than you.
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TRIGGER
Some environmental cues remind you of a piece of
content or something you want to share with others. For
example, it starts raining and you stumble upon a song
about rain, so you share it with your circle. There is news
about war, people share related content with one
another.

As a content marketer,
you can use these cues for
free-riding by coming up
with content that is highly
felevant to that cue. The
best example of this is
when Oreo used the
power outage in the super
bowl game as a trigger to
make their brand go viral.
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EMOTION
Highly emotional pieces of content, are also the ones that
usually go viral. A piece of content that can bring up
emotions are shared by people. The story of people's
suffering that makes people sad, or a piece of contant
that makes people have feelings of nostalgia, or the
content that makes you feel proud about your country
are such pieces of content.

Some emtions are called
high arousal and they are
more likely to lead to
action. These are anger,
fear, excitement, delight,
etc.
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PRACTICAL VALUE
Teach people or give some insights through your content
and it will get shared by them. Education in bit-sized
formats is one form of content liked by many people that
leads to more shares and amplification.

The educational
documents provided by
Investment companies,
short manuals and howtos are all examples of
pieces of content
engrained with practical
value.
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PUBLIC
With regards to the public, Jonah Berger has mostly
focused on product design in his book. He says that the
more visible a product is, the more it gets shared. In the
field of content marketing, it relates to the social proof. If
lots of people are sharing content related to ALM, then it
must be a good thing and I will share it too.
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STORY
As children, we grew up with stories. Cavemen passed on
important information regarding predators and other
dangers in the form of stories. It is no surprise then that
our brain prefers stories over other content formats.

The brain can process story more easily than other
formats and because of that, we get a feeling of pleasure
when faced with stories over other content forms. That is
why a lot of story form pieces of content go viral on the
Intetnet.
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THANKS FOR YOUR
ATTENTION.
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